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Market Continues to Boom: All in CARAVANING 2015 Comes to
a Successful End with Good Trade Results
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All in CARAVANING 2015 has successfully concluded its three-day show to positive results in the Beijing
Exhibition Centre, Beijing on June 28, 2015.

- JEW A Exhibition Space 5,000 11,000 20,000 . 25,000
| JETH Exhibitors 53 99 183 294
- W% Visitors - 10241 - 19,122 5,231* - 11,507*
- A% Media 108 179 200 204
. ZJEZ4H No. of Exhibiting Cars 50+ 100+ 153 300

*2014 172 F A 5] o 7 T R S -7 7 [ ] o R T R TR AT 2 7, BB SR AT Y K ] 2014 4 TF
g I E P TF 2T o

All in CARAVANING and All in TUNING were held concurrently before 2014. With the fast growing of the two
shows, AIC and AIT had be organized separately since 2014.
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All in CARAVANING 2015: R, phd, LT, 88

All in CARAVANING 2015: Crossing, Consolidating, Specializing, Breaking
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Debuted in 2012, All in CARAVANING has continuously adjusting to meet the specific needs of China and
Asia market. The exhibition showcased a wide spectrum of caravan products, including caravans and motor
homes, accessories, extension components, and campgrounds from international renowned brands, and is
the most important source for the hot topics of the industry, providing the industry players with reliable
information on the global caravan industry innovations and trends, as well as a wide range of business
opportunities.

The 4™ All in CARAVANING was jointly organized by Messe Diisseldorf (Shanghai) Co., Ltd., YASN
International Exhibition Co., Ltd., China National Travel Service (HK) Group Corporation, the Recreational
Vehicle Industry Committee of China Association of Automotive Manufacturers (CAAM) and China
Self-Driving Tour and Camping & Caravaning Association (STCCA) of CTACA. Linking the past success and
presents “One Belt, One Road” strategy and future dynamics, the brand new slogan of this year is “Crossing,
Consolidating, Specializing and Breaking”.

Now, All in CARAVANING is known as “the Compass of China Caravaning and Camping Industry” for its

abundant resources, profound insights and extensive expertise.
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[ 5§ Exhibitors)
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All in CARAVANING 2015 attracted 294 exhibitors in total, including 48 overseas exhibitors and 246 domestic
exhibitors.

*

JETE X B2 K S/K TRy Exhibitors' Comprehensive Comments on All in CARAVANING 2015

4.76%

28.57% m Very satisfied
FERHE

m Satisfied

m Ambivalent
4

m Dissatisfied
THE

52.38%
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Exhibitors Are Satisfied With Record High Transaction Volume

HARETE. HEE. KE, =E 72 B Fgse . EHHEL B R Bt 11 A E X
1294 ZZJERILE T I, 5 EmAHIEEE RN 60% (LjmfER 183 ) . IR EE# 300 &, JLnE
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fEAsEagiil, WE-Hobby/Fendt. M. f0/R-Fil 8%, KRE-fE4E. b7, 78, R, B3R, FH,
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PR mEGE 50 &, 1M1 8 kT EK B AT R R R R 100 KRG . K52 H 2 A
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A total of 294 exhibitors from 11 countries (China, Germany, the U.S., the UK, the Netherlands, Japan,
Slovenia, Turkey, ltaly, Belgium and Sweden) attended, sharply up by 60% against the last edition (183

exhibitors), presenting over 300 caravans at Beijing Exhibition Center.

Roughly estimated, RV International-Hobby/Fendt, Hymer, Brillance Auto Group - Adria, Daloo RV - Dethleffs,
North RV, Yutong Bus, Centech, Daide Longtree, Shandong Mountain Special RV, Live Zone
Automobile(Great Wall RV), Dalian Hao Cheng, Tangshan Yate, Shanghai Shunlv, Nanjing Dexing and
Neijiang Phoenix sold a number of caravans at the exhibition onsite. In particular, RV International signed LOI
for about 50 camper vans and over 100 motor caravans. Daloo RV was very delighted for signing more than
RMB 20 million contracts during the 3 exhibition days, with the first deal concluded as early as in stand
construction phase. Hymer also achieved great results, with 8 caravans sold and 30 LOI signed. Brillance
Auto Group received a large number of orders, saying that all orders would be forwarded to its local agencies
for handling to ensure better after service. Daide Longtree captured a large order from an overseas buyer for
50 caravans. Great Wall RV had all of its display caravans sold out, and unfortunately missed several orders
on site due to insufficient stock. In addition, Camp-let sold 60 camping tents, and Chengdu Yuanijing
established contact with about 30 interested buyers. Other exhibitors who signed LOI for more than 50

caravans included Yutong Bus and North RV, etc.
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s RBESESEMBEE Exhibitors' willingness to participate in All in CARAVANING 2016

4.69%

46.88%

m Yes, certainly & 81, Ziks
m Yes, probably {EA] gE<
m Possibly tH i<

m Probably no A] &4

s RBREmEMATHEFERLSNER Exhibitors' willingness to recommend participation at this fair to
other companies

3.17%

47.62%

mYes =1, Hkz

m Yes, probably H] i<
m Possibly tH i<

m Probably no A] &4
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IkEZE, EEBILFE Global Caravans’ Great Party in Beijing!
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s  HIFBREMAES Voices of Exhibitors

CHIRBGE I, SERASERAET 1M1 6%, SBRESNIEAS, RN ERATKZESI K Hobby B AT 305 EEOGERII A
RZ . EHRTHHEhBRNE T . RESZEKNE, RFERERAERS, HAHGEAERIETZ 8%, ROV REER 5 R
Yot Hal .

—4# X Hobby/Fendt i B X S ARE L BREREEFRAFRREHE B4R
“All in CARAVANING turns to be better year by year. This year, we sold 11 caravans during the exhibition and there are so many
visitors who expressed their great interests in our Hobby motor homes which will be introduced to China soon. And, we are meeting
more campground operators actually. 3 exhibition days is not enough for us. | believe if the organizers could fully utilize the location
advantage and strengthen publicity work, All in CARAVANING will become the NO.1 caravan show in Asia in near future.”
—Mr. Liao Hongbin,
General Manager of RV International Vehicles Trade & Marketing Co., Ltd—General Agent of Hobby/Fendt in China

ARG R MBS RS R, CLHE T 2000 /3 DAt ZE RSB 6, AR [ FAT ) T 2,

TERITT B, ARFEM) RS BATFER SR,

— KRB EEEK MizE
“This time we came with Dethleffs and several other brands,
and so far have signed contracts up to RMB 20 million. We

will definitely be happy to attend All in CARAVANING every

year in future.”

—Mr. Lu Zhixiao, President of Daloo RV.

PRTFM, HE™ T fnfd.
—JERIETREEFERAR AEHE KE
“All in CARAVANING is a perfect business platform, through
which we learned much experience from industry peers,
and meanwhile further promoted our brands.”
—NMr. Zhang Qu,

General Manager of North Recreational Vehicle Co., Ltd

R E ORI A RS, T DA e E B ZE A ) BORAKSEAE AN KT R 1 . 7
—EERERAEERAT BEWB4A WERE RER
“All in CARAVANING is the largest and most comprehensive RV show in China. By attending this show, | can see that the technological
level of China caravan manufacturers is making continuous progress.”

— Mr. Cai Zhengdong, RV Project Director of SAIC Motor Commercial Vehicle Co., Ltd.

“Truma RHFEH S NEEIE ) Caravan Salon, A 2012 4F 55— [H [ B 55 22 e W < B8 U m RAVEFEI SN, FOARITER T 4
I P ZEAT ML ARIE A SR AR R,  MIRZAREAL 28R 2 R W A W REW I X AN R 2007 2015 F IR IR T JATHIIAE, WA
RN TV, FEES Truma M 4k8:2 .~

—HREDHMEAR LIEFRAR #HBEHLHE Christian Geisreiter
“Truma attended Caravan Salon in Germany every year, and we have been here for four consecutive years since the 1% All in
CARAVANING in 2012, as we are seeing a rapid developing future of China's caravaning industry and we strongly believe MESSE
DUSSELDORF can organize the exhibition very well. This year the visitor number is growing so fast and the show far exceeds our
expectation. We will certainly come for next year. ”

—NMr. Christian Geisreiter, Managing Director of Truma Mechanical Technology Shanghai Ltd.
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[ K AX Visitors])

BEURAHEHEERERES

Higher-quality and More Targeted Visitor Groups

J o = RIS T 11,507 LWAN RS, B L KE BT, AR — B i n—
Ko PG BERL G FRZ WA R BT, Uil B 42 5 B X — SR IRAT 77 aUAE P [ A i 42, T2
RIRN BB AAER, NRETHE .

M AR SR IX L4 [E KR X 28 N5 K EVAIX . BEEETT, S B ZoRPUNAb R, Wb, (2R, R, 1195,
JUARS B WA XA IS T 30 REVAE H B WHERTE 100 RN E EE E DL BT K R
EH BT RS0, R R T BEAREGIERINL. MAh, A REEE. 65, EE. BXF. L
H. AR, whE. BJE. FEEL M2, HA. RHIEL . Igceilr. RBEL EE. Dok,
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The 3-day exhibition welcomed 11,507 enthusiastic visitors, a dramatic rise against last year. Many people
took along their family members, indicating a growing popularity of caravaning as a family activity in China.

Visitors mainly came from 28 provinces and municipalities in mainland China, predominantly from Beijing,
Hebei, Shandong, Tianjin, Jiangsu, Guangdong, Shanghai and Henan. The show has also attracted more
than 30 Auto Clubs, over 100 Chinese campgrounds, and local government officials who are inclined to
develop campgrounds, generating valuable business opportunities. Besides, there are 53 oversea visitors
from HongKong SAR, Taiwan Region, Germany, ltaly, Israel, Australia, South Korea, Indonesia, United
Kingdom, Netherlands, Japan, Turkey, New Zealand, Slovenia, Thailand, United States, Malaysia and
Mongolia.
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o EAIAN B HEATEM Trade Visitors' Comprehensive Comments on All in CARAVANING 2015

6.46% 0.00%

u Very satisfied
EEHE

= Satisfied
WA
Ambivalent
—

= Dissatisfied

THE

s HBRELSSUTIEES Trade Visitors' Willingness to Visit All in CARAVANING 2016

5.17% _ 0-00%

7

= Yes, certainly
=, IRz

= Yes, probably
2, BAUREs
Possibly
AL

=No
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Cross-Sectoral Collaboration:
Annual Conference Presents New Topic on E-Commerce

TR 2 NGB kR, 2015 o [ 5 2 5 e AT aE S RS R MBS & o S AL SLIN " R AN
PRI AN, B 5
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Foe A R 5, Dy [ A A AR R ) B AR AN 1 2 RS T T AR .
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As a major concurrent event, All in CARAVANING Annual Conference 2015 continued to speak the
authoritative voice. "Campground Day", "E-Commerce Session" and "RV Day" sections covered the industry's
current hot issues.

The "Campground Day", led by China National Tourism Administration STCCA, was attended by high-level
representatives from fastest growing campground regions to share typical campground planning and
showcase projects nationwide. Mr. Steven Wright, CEO of BIG4, an Australian camping resort, proposed
solutions for Chinese campgrounds' dilemmas and pending issues such as profit model.

The newly launched "E-Commerce Session" held on 27 June invited Tujia.com and ATZuche.com, together
with McRent, the No.1 specialist for motorhome rental in Europe, sharing their own rental business
experience, analyzed the feasibility of caravan rental in China and discussed future challenges and
possibilities.

The traditional "RV Day" was led by China Association of Automotive Manufacturers Recreational Vehicle
Industry Committee (CMRV) this year. They deeply analyzed the newly developed 45 special standards for
caravan manufacturing in the past year.

11
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CARAVANING

[ &3S Annual Conference)

o FREWFEFERELIT BAL:
Distinguished Speakers at All in CARAVANING 2015 Annual Conference are from:

2015.6.26 FEME R/ Campground Day

1. HERNEZEMP4 China Tourism Automobile And Cruise Association

2. AEKHREL AR Z 52 31F National Technical Committee 498 on Leisure of Standardization Administration of China
3. bR WRREAT L P 2275 25 52 E iRk 4> 2> Beijing Municipal Commission of Tourism Development Auto Camping Department
4.  VTIAIR A Jiangsu Province Tourism Administration

5. TTRAIRNY2 B EFE 44 RV and Camping Branch of Guangdong Province Tourism Association

6. L7 E %P4 Shanxi Caravaning Association

7. mMAEHEES5EEP4 Self-driving and Camping Branch of Yunnan Tourism Association

8. LT HBIFYr4 Self-driving Tourism Industry Association of Liaoning Province

9. TMAEHETHEEMITH Henan Xinyang Xinxian Campground Project

10. AZFEHRLEBEMHTE (CKM%8) Inner Mongolian Forest Industry Group Campground Project (Greater Khingan)

1. AR RARR (K. BRI WD JFR XS I H Hunan Changsha-Zhuzhou-Xiangtan Development Zone Campground Project
12. #Hik4EH] China National Travel Service (HK) Group Corporation

13. #Inik % 4EH Chery Investment Group

14, PERIEEBRBAAR AT Xiangfa Investment (Holdings) Co., Ltd.

15. BWOKHIE BIG4 £ E A RLIEBHIM BIG4 Holiday Parks

16. JbEtFEANLEE M K114 R~ Beijing Tourhood Shanzhi Landscape Design Co., Ltd.

17. kR &L KChance Tourism Consulting & Operation Institute

18. LR £ EEFE 415 5 £ 75 75 2 1 £ Beijing Motor Sports Association Camping Committee

19. BT TR+ K2 Odin Engineering Design Co.,Ltd.

20. (ODM) _RifgzEHhikil/ & (ODM) Shanghai Campground Architecture Company

21, ZArFEdn) BEE WA R A " ART CAMP

22. (BEHEL5HEE) Z4& RV and Camping Magazine

2015.6.27 BT %L/ E-commerce Session

1. BFM www.tujia.com

[y F 4= ATZuche.com

=R E B R SR E R R JEATBR A 7 Yunan Outdoor RV Camping Tourism Development Co., Ltd.
Hymer #[H# 3 (F¥ McRent) Hymer AG (McRent)

2
3.
4.
5. HEDUR b)) ik JEAT R A 7 Golomber ( Beijing) Cultural Development Co.,Ltd.

2015.6.27 [FEE [/ RV Day

1. PEIRZE T4 China Association of Automotive Manufacturers

o IR A Tl B2 55 %2 %% 514> China Association of Automotive Manufacturers Recreational Vehicle Committee
¥ 5 4= Tk 2> Caravaning Industrie Verband e.V. (CIVD)

Thule Group

2 U4 F] Eberspacher

TR LA IR A 7 Ningbo Guangrun Auto Parts Co., Ltd.

o o p wN

12
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vV FE4L&IF Glance at All in CARAVANING Annual Conference 2015

i NS LR
A CRRA VLS MR

015 P MBE S WAk

SEMERESERITLES
AIC 2015 Annual Conference

Allin
CARAVANING
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[ EZ&E53h Events]

BRED), BRBES, EAREZBKRZE
A Big Family Party of Funniest Events

o 2015 FEBEIMEIE LM China Caravan Ambassador 2015

FSLPNAE MR R R A B E. N T HES)
FESBE SN ENE &, SERE BN vt
PELL I B3 ZE iR AT S04k, 2015 4 H E E b 42 R 2 0156 HE A 5 BRI e S
SIS il NP/ X5 PIE: A SU RSN RN AES) KM AIC 2015 Annual Conference
AL RE R A PPETE S . R VFE ML, A
JR IR EEBU T FHREN N EIRITE S, %
5 22 P ) dr AN ST, HES R AT IR
WA I B S5 R AT J7 K

True life stories always stimulate positive energy.

One of the most exciting highlights from this year's All in CARAVANING remains the “China Caravan
Ambassador” award, which has been successfully held for three consecutive editions for promoting a free and
personalized caravaning lifestyle in China. Taking this opportunity, the event continues to look for the most
soul-touching caravan dreams, share caravanners' missions and visions, and advocate a positive life attitude

and sustainable travel approach.

Vv 2015 FE B EXHABRFEIRLE Winner of 2015

Wt —— B WAL HZNTT 5% 5 ERR M

Ms. Yang Bei — Taking a caravaning adventure in Europe with 4 old people (all in their 70s)!

14
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[ EZ&E53h Events]

o HEEERETLERLFIMEKERS

China Caravaning & Camping Industry Opinion Leaders Union Conference

T I35 AR A N A s A R
s AP RS ETRAE T

2015 hEEGE RIS

o 20 £ 5 TRIFIE. it i, ki

20155 FEBEFESEETILES L ARREIERE R AT L ARATT. SR E 15
Al(_: 2015 Annual Conference

A EARATE RS AR B S
PSR A B B L R, [ ORHR
PR ARG A AR TR e LS AR P A
Fo mAbTr . T PR KA RN
AT T B AR WA 55 2. AL
AR, 1842 H R 2R B =A 5
T2 10 HshE AR

20 foresighted opinion leaders
representing caravan manufacturing, campground construction and operations, caravan users and club
members from 15 provinces nationwide had a historic meeting in Beijing to discuss most concerned issues
and make their voices heard. They got special offer from North RV, Yutong Bus, Centech, Live Zone
Automobile(Great Wall RV) and Daide Longtree (best price + RMB 5,000 ~ 100,000 coupons).

o  HEREZEEEERELN Chinese Caravan Brand of 2015

PR B AR AT B4 H OB IR L 15 A3 4 b 43R4 172015 b B i s 4 i TR 5

Visitors could vote for their favorite caravan brand onsite! Finally, 15 caravan brands won the awards.

2015FEHEEES
AlC 2015 Annual

15
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¢  BHEXMHERKX Caravan Culture Demonstration Zone

ZJEX AR T 42 168 ZK N 2015 4F o [ 57 75 AR 56 v+ i 410
Fria e, A 1 VRS0 E B A S AR SR 3R R
Fofi N, IR RS D R, WG| TR s i E AR
SEEE, digihek, FOEER] T b i f ' '
FHHI .

The Caravan Culture Demonstration Zone
not only showcased the 168 excellent
campgrounds nationwide which had joined
China Campground Experience Program,
but also comprehensively introduced
winners and outstanding candidates who
participated in “China Caravan Ambassador”
contests, and played the interesting RV
movies, which attracted many caravan lovers to watch and appreciate.|

¢  BZEF T K Caravan Handcraft Award

SO TR 5 T TRAE, Al B R NG TR, SESTVN AT LU B S22 H 157 6E
R E O T IHMER D, BURBERE T KRR NG, SOl FrHrRRIR T R&, — IR 5%
VR i AEAS TR X BN 2 B s TN I AR o 9% )L SR SR D i AL AR (KD R 2 T 3 T 32 B /NI ACAT T i v, — ik
SR ERE O ) L S T AL 155 AR

"Caravan Handcraft DIY Contest” - an upgraded version of "Caravan Handpaint Contest" - offered kids the
opportunity to show their drawing skills and explore their handcraft talents. The "Painted Face" organized by

Dreamaker Drama Academy was also very popular. Happy kids walking around with elaborately painted faces
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¢ RENBPKRESTFR Carrera Racing Game

K AR, $EN AR FURRE RIS TERNTE RSB, FRER G RTEEC KL, /D
# 5. 6 T HREZ T KMIAGIER! MG ZSEEE, EEAR, B8TRRAEEN KA,
bt — 27 RE AR 4 !

The exciting on-site Carrera Racing Game attracted a crowd of car racing fans- not only kids, but also adults.
They were able to enjoy exciting games of "Formula One", where finger dexterity and fast reaction turned out
to be crucial!

o FHIEE FIMLIE The Ninth Pan-Outdoor Forum

AR FE AET RS, E E Rz A
PP AALFE R 2 R PRI (B AIRA R S
I E [ PRz A s R I . AR L
N KL W RESE 5 Fof P A RAT BB B Y AR 5
FIEFFT I 5, 5 E LS F i, 2
TR I H AT AR ST R A AR

N

iy
HEEIR,

Aimed at “Crossing” and “Consolidating”, the Ninth Pan-Outdoor Forum was co-hosted by China International
Pan-Outdoor Industry Association and Messe Disseldorf (Shanghai) Co., Ltd. At the Forum, caravaning &
camping joined hands with private planes, yachting and other outdoor travel and leisure industries to

brainstorm new ideas for cross-sectoral collaboration and common development.

17
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[ HAAPREE R Media Coverage]

EREHEDHRE, B EFAF

Abundant Exposures and Reporting in Famous Media Enhanced the
Reputation and Influence of All in CARAVANING

A 204 AR B b5 7 F B AT ML USROG 3T 0 # B AR
OB, WA, P %, AR, REEZ TG, AT E
AL RFORTT R AL DUHUAR RN D 2 4 R S 0EAT TIRE
SR, BRI 05 TR 07 SR B R AT AR B AR 4R

204 journalists from TV, video, Internet, newspapers, magazines and
other major media outlets crowded the scene, seizing every chance to
interview the organizers, exhibitors, visitors, and caravan owners. This extensive media coverage helped

further promote a caravaning lifestyle and culture.
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Compass of China Caravaning and Camping Industry!
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