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I I ealthplex & Nutraceutical China (HNC) 2015 successfully concluded on 26 June in Shanghai,
China. HNC 2015 gathered the most up-to-date information of health and nutraceutical industry and built
a trading platform for nutraceutical industry. As one of the most important and professional nutraceutical

industry events with the largest scale in Asia, HNC has become the best dedicated one.

During the three-day event, HNC was held with CPhl and Fi Asia-China with the showing area of 200,000
sgm and was attended by 4,000 exhibitors at home and abroad. HNC 2015 attracted 64,739 visitors from
125 countries to visit the exhibition where food, pharm and nutraceuticals meet. Not only did nutraceutical
companies achieve offerings in finding distributors and regional agents, but also they could source new
products, technologies and ingredients from the food industry chain. Over 30 conferences, seminars
and match makings which analyzed the developing trend of nutraceutical industry, product research and
import & export policies for visitors were held on-site.
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companies and national pavilions all over the world including Gelita,

Dupont, TCI, Sirio Pharm, Rousselot, TRT, Heng Shou Tang, Lei
Yun Shang, Besunyen, Xian Zhi Lou, Sunsho Pharmaceutical etc.

Domestic pavilions from Zhejiang, Jiangsu, Guangdong, Jiangxi and

Sichuan as well as international pavilions from USA, North Europe,
Australia, Malaysia, Korea and Taiwan highlighted the event. Visitors

were increased year by year and HNC attracted many overseas

visitors from 41 regions and countries including USA, Korea, Japan,

Malaysia, Taiwan and many more this year.
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HNC is an annual gathering for the professionals in global health industry. The 2015 edition
realized the maximization of resource integration and spread across 17 halls of the SNIEC
(Shanghai New International Expo Center). It was co-located with Fi Asia-China, Hi & Ni, the
most important food ingredients show in China. The showing area of nutraceutical pavilion
was 15,000 sgm and was increased by 20% Over 381 domestic and overseas companies
showcased their products and 14,589 visitors attended.

WMARBEHELEE (AX)
Visitor growth

2011 46077

2012 51596
2013 59513

2014 63331

2015 64739

K=XMARSH (AR)

\isitor quantity

EIPITAR

Domestic visitors
6 H24H
24 June
6 B25H 21866
25 June
68268 8896
26 June
ol |1
Total

94963
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BN
Overseas visitors

4278
1596

97116

*RIpHELG: EEREERRABRAF
Source from: Tonggao Info

2t
Total

26144
10492

64139

WMARBR 6
Decision making power
28% 1.9% 1.6%

6.3% 24.6%
L

12.6%

18.4%

HiHEIE Marketing Manager
O WL Purchasing Manager
O HESRIE Sales Manager
@ =2/ 212 General Manager/Deputy General Manager
@® ==KCEO
@ EARMWA Technologist
@ HERIER Association and Media
© &4 Quality Controller
Hfih Others

BEARLT, BEMARTIEREERKE RFFD WAL O
According to the survey, 88.6% of visitors are the decision makers or O
they play a key role in purchasing. 1

REEAXRMRRS | WA
Decision making power

40.7% 41.9%

=, BERERED =0, BERBEW
| am the purchasing I play a key role in
decision maker purchasing

11.4%

pez=]
Neither am |
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REREHERER I Health-care Products Distribution
O FERRBESHEORI Health-care Products Export

O BEREGZE Pharmacy

O RERMAZTEDI Wholesale & Retail: Nutraceuticals
© BHEYESB Supermarket

O ReEEBEME I Health-care Products Investment

@ /7 / BB Wechat Business / Online Business
REmREF1 Manufacturer: Health / Functional Foods

O FERESEE Health/Functional Foods Store
{RIEFAIE / f2RETE Club/Spa for Health Care
ERRNER Beauty Center

@ RazEsErl Packaging & Equipment

@ RERE=FRS Third Party Service

@ E{AKE Media and Others fEE# 7% Dietary Supplement
O AR Functional Health Food
£
MARSMERY [SRAEER : O— FIEF ; 1- SRERE) - 5- 2345 | @ 7% Nutiion
isitors’ Horizontal scale: 0-N/A; 1-Di i —-5- i -
Visitors PUIP0Se@ [Horizontal scale: 0-N/A; 1-Did not achieve at all - 5- Fully achieved] @ =s5R(LE R Nutrient Fortified Food
FER 2 3 4 =23 e,
N/A O Fully achieved 5 ©® EF%xNw Nutraceuticals
O EBEEER Healthy Green Food
. N
SHASE A | (RERIUEANE Seek franchisors  1.0% 5.8% 6.1% 323%  303%  22.4% FRAT i Natural Products
/ principals @ B~ Organic Products

SH#Fam Source new products g F4E Traditional Chinese Medicine

FiT& Place orders 2.0% 4.3% 9.0% 31.6% 32.9% 20.3% O =EREEF-& Beauty Products

@ = EFREREE Health Care Products
N Az . .

B SRR / (kEA0BER Consolidate 0.0% 4.0% 9.0% 41.5% 29.9% 15.6% @ EIKHIRE Functional Water Machine

contacts with suppliers/ business partners @ REERYEFAR Textile Products for Health Care
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3.2% 3.9%

8.9%
9.1%

20.8%

24.9%

1.9%

12

33.1%

23.2%

61.6%

SREWVRRDH
Main industry sectors

O BEFm/ BEE3ER Nutrition/Dietary Supplement
O BeHFERE R Functional Health Food

© X445 & BHLFE& Natural & Organic Product
@ F{EFE&R Health-Care Products

@ (CINT /hesEr= / &ER OEM/ODM/R&D

©® =551, RS Consultant & Education

O WRRREfth Media & Others

BRXENERmhizXE
The market which exhibitors focus on

O HFEXHE (FE&BRE ) % Domestic China market
(exclusive HK , Taiwan and Macao)

© BYME (BIBRFPEARELIIMIIE Overseas (other than
mainland China) market

©® @EEHBoth

[1FEEN : 0- FEH ; 1 REFHE—10 IEEHS

HEAERSAHSIEE
Exhibitors’ satisfaction

[Rating scale 0 - 10] (Extremely dissatisfied - extremely satisfied)

WEEE
Exhibitors’
satisfaction
0 0 0.2% 0.8% 1.7% 6.6% 3.2% 29.7% 21.5% 19.8% 16.5%
RS ERENEELE [FEMER : 0- FiBA ; 1- RRIATRE -- 5- 23%F ]

[Horizontal scale: 0—-N/A; 1-Did not achieve at all —— 5—- Fully achieved]

SHEFISLER Find new buyers

SHITA  AERBUSNE Find

franchise partners / agents

FFEE 7 Explore new markets 101421

HEHF 5 Launch new
products

$ET RAEAZSR Brand-building

IKTEEFTIFITLE. Collect market
information

INEISESR / tkFAIBRR
Consolidate contacts with buyers/
business partners

AR S EENEEIAT 122 FE 5 ZEiA
To v-vhat extent.ha\./e FEAN/AO Did not 2 3 4 E Fully
exhibitors’ objectives for achieve at all achieved

exhibiting in this exhibition
been achieved?
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FhEPEEFFRETISECIEE 2015 K=AEFFRETIBHES

REISNTREARSAITE
Plan for HNC 2016

B4R Wil participate

FEEEABENR Need a lager booth

FEERY\ER Need a smaller booth

BJ8E2 & May participate

ABZE Wil not participate

ARNESEERS
Recommend HNC to a friend or colleague

35%
30%
25%
20%

FERERME Need a booth with the same size as this time

12.5% 2.1%
1.3%

20.2%

[FEEN 0 - 10] (B&FaaE - EETTEE)

[Rating scale 0 - 10] (Not at all likely - extremely likely)

Eait, 5 85,3 Y WRMIAR HNC, BRNBRXEERERS

According to the survey, 85.3% of exhibitors would like to recommend HNC to their
friends or colleagues.

0 1

14

15%
10% I
i
0.% — I e
2 3 4 5 6 7 8 9

10

30.3%

21.6%

The 5th China and Foreign Health Food Seminar & 2015 Nutrition and Healthcare Industry Manufacturer Meeting of Yangtze River Delta Area

EEll: FEREDESEREORS TIFERES . K=AEARREFEE

Organizer: Committee of Health Care Consultation-China Health Care Association,

Nutrition and Healthcare Industry Alliance of Yangtze River Delta Area

= A=

BEEE
Participants

ESRsEFIRRR, FERERGREEEEREIBK WikFA

Bian Zhenjia - Special Research Fellow of Consultant of the State Council, Former Deputy
Director of CFDA

ERTHSBATRZBEK T8

Ning Wang Lu - Director of Office of Fair Trading of SAIC
INTIEERARKESEBERIBK MRTY

Chen Shifei - Deputy Director of ZJFDA

FEREINSRIRS R BI REE

Xu Huafeng - Deputy Director and Secretary General of China Health Care Association
FEIRENSRIIESRK BRI

Jia Yaguang - Deputy Director of China Health Care Association
IHEEAFREEERFNRRK RFE

Yuan Baojun - Deputy Director and Secretary General of Jiangsu Nutrition Society
IIHEREFEDSEISK ITEHF

Wang Zhixiang - Deputy Director of Health Care Industry Association of Jiangsu Province
LEMRERTINSESRISKIRF R KE

Zhang Fumin - Deputy Director and Secretary General of Shanghai Health-Care Products
Association

Wz RARSS W BX AT P SKFER

Zhang Xiandang - Secretary General of Shangdong Healthcare Services Alliance

I REEFRRERF ISP 5Kk

Zhang Yong - Secretary General of Guangdong Nutrition & Health Industry Association

SEETEERERACURECE

R0 5EERE N AT

ARPEERREFIEELSE

E2015ESRERRETIL B E

RESECIREN HNC HIBBEiCiz, BEMIFENRRE,
BEMTRARRTUMNSIEN, ABECEHEARER
TR RS BREX REE R AR RIZASHT TR
N, MEoh, =3 2015 K=AEFRRRITIIEARCIH
il eI MERS R MFEWRHET TS
M. IR=AEFREFIVAIRRAERZERS, 55
EER=ABXEARBITIASEENLAIRNG . 2H
B—X, WZELER, S2TUWIMAREIAR 150 Ao

As the highlighted seminar of HNC, China and
Foreign Health Food Seminar has been held for five
editions. The up-to-date information will be released
through this seminar every year. This year, the
developing trend of new nutraceutical industry and
the development situation of related nutraceutical
industry were presented. What’ s more, the awards
for technological innovative enterprises, demonstration
plant, enterprises with high quality service, outstanding
entrepreneurs from nutrition and healthcare industry of
Yangtze River Delta Area was held at the same time.
The seminar was very popular and was occupied with
over 150 attendees.

15
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KizErdk MESHEEEEPEFRETLREAS
China Health Industry Wechat Business Conference
Epsin: PEREDESFERREORSITFERS
Organizer: Committee of Health Care Consultation-China Health Care Association

2015 FEN " REEMETE ", REFELTRIOMEHIIREIERS, F25H 7 ERMEHnERm
SHRAMMERE, ERNMEHRNEERSER, RINTURTMEHS, SISTLRIERRE, B
HEMETISSRHESNKE. ASREREER. e, CUMEENR—%, FMRETIRER
HENEE. BE. WEERX. NSRBI, FROSVURARS| TR 120 ZWAR .

This year, the Wechat business of nutraceuticals is developing rapidly. After the decline of mask
Wechat business, the government focuses more on the management of Wechat business and
discusses how to specify Wechat market. The organizer invited speakers from the government,

association and enterprises to analyze the regulatory, operational, collaborative model of
Wechat business. Over 120 visitors attended this conference.

EFFEFITEZRICIE—8/MRREREHARE

Nutraceutical Industry Development Conference

- China's Market Entry Strategy for Foreign Dietary Supplements
EhE: FEESRERFEORS. DSELERRERBIRAE
Organizer: CCCMHPIE, Shanghai UBM Sinoexpo

REBIMBIIIFEDHEREITL, EETEESKEBREELE—S—UT
BN~ RmAFE, MIFRERTE, RERUSEIXON—R, BRBEER
BEMARE ., ORISR, FEERERAREEEEDE. REEANE
RIES. PETERZRPEHRMSTUEENEINEESR, WENKRR
PRI AR, fiBMEVIENRISS|, EARRANDIBZIR, 51Si8shEll
BEmBAREHEE, IS THFERAGTEDRNE—S, AFieizs
eI, ATIRGAMBLEINT, EDSAMEFAERTNE, SRS
THRSIFEMAL 100 5.

Many overseas companies plan to develop in China, but due to the changed
polices in China, they are confused how they can secure the opportunities in
Chinese Market. As the organizer of HNC, the most professional health expo
in China, we are familiar with the confusion felt by international companies. This
conference is presented by authorities from Chinese health industry, aiming to bring
the most up-to-date industry news to foreign companies and assisting them in further
developing their business in China. Nutraceutical Industry Developmeng Conference was
so attractive that more than 100 attendees paid for it and the organizer had to use another
larger conference room.

ESIS RSB RS?

Online Business for Pharmacy Stores

EDE: TNENEERARERAE

Organizer: Guangzhou Glory Information CO.,LTD

REICIEE SR AEIETREEN,, 3P BREEE S BISEE MG TIRADHT . FHERITITIE
BN KEB B RVZS ISRV Ie M FRTE B CRUSE S, AERIGRAEIREELSBSIRIFSEEERM). it
T2 ERR LN (BRI EBINE FRZSIE ‘R B ) B, BERSERH . RRICIESRAHY
100 A

This forum analyzed the meaningfulness of entering the online business for pharmacies according
to the online business database and new policies. Meanwhile, specialists also discussed how to
apply the successful experience of some online retailers to stores as well as shared some cases
which could be for reference with pharmacies. 100 visitors attended this forum.

FEXHE

Health Forum

DG AmRICE (£H) BIREEAE
Organizer: Beijing Tong Ren Tang Group CO.,Ltd

B ‘Mg, RNAEE T, BOTITERRIESERNINEEN FECHE"
BETHREICESRHID. MEEFE: AWARETRELTWHFREHEE, BAK
BERFEEER, BEARMNFETEERURTUHETERERNFS, 1EXE
BENATFESEREN SRR TIORBTIE, RPERRATHERELER, 78 70
ZEIFUMARETEIHRETE .

Focusing on creating the new ways of health concept dissemination
according to  “Better Health, Better Life” , Health Forum invited specialists
and well-known traditional Chinese doctors to give visitors the most
professional health forum which popularized health knowledge as well as set
up a platform for visitors, specialists and institutes to communicate face-to-
face and offered visitors opportunities to experience the most popular heath
care therapy. Lots of visitors attended this event during the exhibition and
over 70 fortunate visitors had the chances to tell their inquiries to traditional
Chinese doctors.

17
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TSNS, ENiEE. 2IKERRHE

Pharmacy Chains, Supermarkets Chains, Glohal Buvers Match Making
EhEG: EsEAELTIhEe. DEEHEENS. PEEHRE
mFEHOES

Organizer: Shanghai Pharmaceutical Profession Association,
Shanghai Chain Store & Franchise Association, CCCMHPIE

FNHTEAIL 70 SRFRMEIS 30 2FOEHAME . EHEE. REBRIEH
AEDFPRRWENXKARIT—X—ask, AHEWGRETRER. SHHIR
mFE, SRUEERREEHBIARE . S2RINENSFRN T IRARIME,
PFEAZ . HFSHENSIEREN, MESHXARA, BREIEETRE
RHERTOER, FIERENEDTTHE ORI A BRE =AIEF SIAA

More than 70 nutraceutical enterprises and over 30 pharmacy chains,
supermarkets chains and global buyers matched with each other on-site.
Match making provided them with the most convenient and efficient platform
and assist them to expand both domestic market and overseas market.
Attendees showed expectation and recognition to this match making and
their great passion extended the acitivity and made a long queue on-site.

EEEFE

BaUER, MATWE, BrRy, Wil BEEEURISIMHIFEEER
KEGEEED |

The scale of HNC is large and visitors are very professional. It brings us a lot of
benefits in promoting our company and extending overseas market.

WEZEREBRERAT Shangdong Shenghai Health Care Product Co., Ltd.

RELQANRTE | SESRESE . FET DA LUGRBEEBR HEERE SRR
FEXRFE!

Overall, HNC is quite good. We plan to take part in this exhibition in the future
and we hope that the organizer will provide a much better platform for exhibitors.

“hEshEw (B8 ) BSBRAE Shanghai Caihui Trading Co.,Ltd

HEFEEREREEFFERES (HNC ) T, RERZHBRE, MEBRRKE!
Hope HNC will be better and gather much glossy ganoderma. Best wishes for
HNC.

T MBEEWXFIR 25 ERRAT Guangzhou Hanfang Pharmaceutical Co.,
Ltd.

HNC AT RS RRRE T — P EESRNTES, FE
SRR EEME !

HNC provided a very high-end platform for us to network with partners and develop the industry. We hope HNC
will always be held in high quality to promote China health industry and deliver value with industry colleagues.

{IREERRI R BRAE Sirio Pharm

HNC 2N ENRERERNES, SREESR, SRYRT . R EELSES R, BB N ENKER,
FERS EZEWREFSUAES . HESUIEE, WSIESERIIMEIIIBEN,
HNC is a professional communication platform with high quality visitors and good effect. We have

exhibited at HNC for many editions and have achieved a lot every year. Hope HNC can attract more

agents to visit the event. Wish HNC a great success.
I HRRELTHREAERBMRAS Guang Dong Wei Shi Ya Health Food Co.,Ltd

HNC BRHESEX. HEUMNRERES, B HNC ARIMEME— EiRt. ERUNFEE, B
NEH. RMEFR, BERNENR, 582 BERENEENAEHTTRANZRE
HNC is the largest and the most professional event for nutraceutical industry. Thank HNC for
providing us with an international platform to showcase our new products. HNC also offers us

opportunities to network with more partners. Thanks!

E=EE (18) £YMRHEBIRAE SHANGHAI PROGYMS BIOTECHNOLOGY Co.,LTD.

SRMEMRITSRE, It EREIAREE E2HAH,

BUYSEARAIRLI .

SR

B SE HNC BAIRILEFEF, NARE. fl B2B AIBH
FEEXT PARTY HEREEMERE, FHEEEK. B, BB
FRRRKSEN,
We think HNC 2015 is better than last year because more visitors
came to HNC 2015 and the B2B business model, different
pavilions and reception party highlight the exhibition. We will
attend next edition as well.

Jt=E{~E Beijing Tong Ren Tang Group Co.,Ltd

XEEIERYF, REBEHME. RERW, FMAILEX D FEEUSRIF
E’J—/\m@ BYNEETH ﬁuﬁﬁ%ﬂ_ FELAN— IS, &tES
HTN—NEE . SERYERSRE, BERIINESRESE,

HNC is a good platform for online business, Wechat business
and investment enterprises to receive values. HNC is also an
020 platform which combines internet economy with entities. We
gained more at HNC. We will also participate next year.
—It=EUERSEMIEERAE BoP (Beijing) Biological
Technology Co.,Ltd
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