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SIESE 2015 The 10th Shanghai International Fisheries &aSeaieod EXposition 2015 Shanghai International Aquacultu

® LIK=B2BHEG, EEIIMHBNEEREE
The Most Professional B2B Aquatic Exhibition In China

HEETHRKK~LESED, LEBRERERSBRABRDN 2015 18 LEEFFELEE ST 201548 5 26 H-28
HELSFEREER ORINEF, REEESTE ‘FPEKRATUN BB KFRFRS” BB ANERERSER. &
HI=REY SIFSE 2015 HMESRAXE. BE. XE. BRAZR. BAFT. RE. #%. & BF. HFEZ. R, &
BH%E 30 ZPMEARETRKFBHAFHNBIRSREE=F2ERINEERIR K8 guRn £ LR FRIHS
MKB. B SREBMPEY 25600 XK, EEIAKFFEAE ML KEREH. REVRIKFBFEZS M OUH. BT
B M. MELTREVNTE, BKFURERES. BHEENES, REUABRTRBHIERNIINATG. FEH
NIRRT FR.

Sponsored by China Aquatic Production Chamber of Commerce and undertook by Shanghai Gehua Exhibitio
n Planning Co., Ltd. , the 10th SIFSE was held at Aug. 26-28, 2015 at Shanghai New International Expo Center s
uccessfully.Adhere to the idea of professional B2Baquatic Trade Exhibition, we held some activities during the s
how. There were more than 1000 exhibitors from over 30 countries and nearly 30000 visitors and buyers in the fi
eld.The show area was 25,600 square meters, and included aquaculture, processing, distribution, cold chai

n and e-commerce of aquatic products, ect. It was a good platform for exhibitors to collect information, com
mercial trade and cooperate.
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B4 EAHR | Exhibition Overview

BB 2015 F+ELEBERALERS Exhibition Name: SIFSE 2015
Rathm: EEHERREREHC (N1-N2) Exhibition Venue: SINEC (Hall: N1-N2)
E<iE: 20154 8 5 26 H—28 H Exhibition Date: August 26-28, 2015
ITERE AR 35220 AR Visitors Flow: 35220

MAREE: 24186 A Audience: 24186

ERMWAR: 19967 A Domestic Audience: 19967
TEINRAR: 4219 A Overseas Audience: 4219

BireftE: 52K 30 ZPMERSMXETSRE. AESN. EESEHTENZTEE (BFESE, MEX, AT, BAF,
WE, SkEl, ENERAIL, HAEZ%) , Wl TRA2K 39 MERFMX N T U ARETHRSUKE .

International cooperation: building cooperation with more than 30 countries or regions, group visits, media
cooperation (including South Korea, Canada, Spain, Mexico, Norway, Malaysia, Indonesia, New Zealand,
etc.). Professional audiences from 39 countries and regions in the world visit the exhibition.

B | Exhibitors Overview

SIFSE 2015 #£F B LEERBREMRESLEZED, REBRA 25600 F75K, REHEIX 635 R.
SIFSE 2015 held together with SIFCE 2015, exhibition area of 25600 square meters, the number of exhibitors
reached 635.
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RISHE: 25600 E75K Exhibition Area: 25600m?2
EFrmEFR: 2500 7K International area: 2500m?2
BEHKE: 635% Exhibitors: 635
EFEES: 75% International Exhibitors: 75
ITERBEE | Exhibitors Quantity Trend EWEHR (BAf: FH¥k) | Exhibition Area Trend (Unit: m?)
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ERESHT | Data Analysis

RERREICHRF AR L SHEFECTE: NGUKRBICLEM. FrBIL. SUE. KEFARRRNEE, SISHAR
724186 A

MIAEICIAR: ERMA 15025 A, EHALX 1975 Ao

RETECUAR: BRI 4942 A, BINIAR 2244 Ao

According to the data of Audience Registration, including on-site audience registration, audience of
pre-registration, audience group, media staff, and other interested parties, the total attendance of audience is
27857.

On-site registration audience — Domestic audience: 15025, Oversea audience: 1975

Pre-registration audience — Domestic audience: 4942, Oversea audience: 2224

X 447 | Region Analysis

ERAAMX 247 kB 31 MEH. BAX, Hit 19967 ZedtHh X ferhix

Central Chi X
Ao BFLRIDR EBIEUTANE SBEBN 0% gy Norheasa oot M

0.9% Southwest @ iFZEi’fElZ
A, IFIHX GiE 30%. EiR =X B2 SR North China 0.9%

FidtHbre | @ EREHLX

HEE, ST 22 EE I ARSI ERNHR Y —, 2.6% Northwes| . 4414012
HEEENXEEZ =R B TR SR 0.3%
i O ARt X
South China
1 th [X
Domestic Audience Region Analysis: 19967 4.1% B fErhX
audience from 31 provinces and municipalities i B g X
Shanghai account for around 50% of the proportion East China B e X
of the total number of professional visitors, Jiangsu EHRARLK: 19967 A 88.7%

and Zhejiang region account for nearly 30%. Domestic Audience: 19967



IR T kB 39 MERFMK, Hit 4219 Ao
IS BREFTAMK 2152 7, RREMK 1139 47, 3
MHX A 127 7, PUIRAEREHX 801 URFRATRSIR
M. SEHMKE. HE. 8. KE. R NE. B
THTE. REE. BT EF. R, EE. EER
B B IFRIRIA. B F/RRFIT. EE.
e, FE. MEKR. BB BEF. SRAEL. EE.
P, HRMre. BEAME. KX O RAFT. RE.
REFIT. REBLET. HASERMXWRSIRE.

Oversea Audience Region Analysis: 4219 audience
from 39 country or region. Including Asia-Pacific:
2152, Europe&America: 1139, Africa: 127, HK&
Macao&Taiwan: 801

BERBEZKITSHT | Questionnaire Analysis

IR X
W RS H X
O JEMHh X
O R & X

BREHX
ﬂE;‘iﬂ'i{hlZ HK, Macao
Afiica and Taiwan
% 19%
RS X
Europe&
America
27%
I AHX
Aisa-Pacific
51%

I AR 4219 A
Overseas Audience: 4219

FHEBASIRE i TANEAR
Technology Tools & Technologies s I A% B R =
& Equipment 5% N Focus On Products
9%
KPR R B XK= m
Feed & Drugs ENI. 8% zk
10% e
DAXER
QKRR A m
HXHR B RBERASES
Commerce BRKFE < g i
= 2T H
&Trade ML @%‘ = Aquatic Product B fiis LERBA
10% Processing, 509 W Hfth
Packaging,
Transport
12%
BURHLX. thse 737N Hifh
Government Agency, Media —
Association 85 & BTtk
5% Trader, Dealer  Bysiness Nature
___ 28%
Bh. X&) T = e
Supermarket Ro. ZHE
16% BAE. BiX
B4~ MIF
. MTR O&m. At
Production, W ERHE DR
Processor
22% A B LR
Hotel, Catering WA
24%
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BHAESD | On-Site Activities

B=Ui7, kBERSREPEGRE
EESOEENEERTLAL

BT “EREZRKFREREEE .
ZUMIES, ATUALHEERE
REKF TR EELRAARER.

The exhibition site, Ecuador
consulate in China commercial
counselor Mr Yanhaishu analysis
development trend of aquatic
products between China and

Ecuador.

[BIRZRNPEXNEME T &=
Eeuador Vannamei Shrimp

PARRBREPEKFFREAM, 2500K
FHRELRGIELIR. &BRAYE
MBZARBRARSHHETRLEER

e _

éﬁ’;;%ﬁfﬁ%ﬁg{é o K P AT A T i e

Product E-commerce VTR, BRI AL
TR AR L RIS T T
IR RIES .

The organizing committee jointly

organize a BBS of aquatic

electricity development.
CEO of Hefei Leran technology
I |5 6 [ i Jp i ¥ co., LTD. Mr Yangyueshou and

B pirercs i the deputy manager of China
E 1! :
IFS aquaculture Mr Wudi have a

W BE [-;'&] ElPAﬂEﬂ;UIL KFER ﬁ" ﬁﬂ speech of the aquatic product

of Things" in IPA Circulating R deVelOpmenT research




AT EFNEEMMET RNEE
B, ILEZHA AT BAEMELT
i, LBEPRE BRI
“REMBEXRAUBRRER T
WAFE TEE), LUIESEERMITIL
SIETFIEIL, WEFHNTIEFR.

For better promotion of high
quality seafood, let more
people understand and
contact with the good product,
SIFSE held "gehua cup seafood
cuisine cooking contest" to
promote the seafood
ingredients industry innovation
and merit, meet the demand of

the new market.

TR AL
Technical Forum
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BEERFELIRITIA
China Hotel Cuisine
Cooking Contest

RIEFHE K= & RIVRFL R iE
B, A SBFRAEMTRHAL
BEET I REFNZR, B8, X
RARE. KRRV RAREEIK
KEETAL & RS, Htn{edts
KT RERIFNAR
According fo China
aguaculture development
present situation and frend, for
the enterprise, government and
other social organizations
establish a communication
channel. The meeting will be
adhering to the focus on the
global agquaculture industry
development trend, common
theory of how to promote the
development of the global
aguaculture industry in good
health.



o IREHEAILI | Report Support

gl CCNVE F)fininem
:uuﬁ 581 Jfim

WS o

nnnnnnnnnnnn

o A1EEANESE | Media Support
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PR a@%mm R fHRM  Cusinesevibes
TiHEELE | Market Partner
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WREME | Review
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TE®4 | Advance Notice

AFE: 2016 4 8 B 25—27 H
MR BRI
HtRR: 700 %
RUTER: 30000 753k
WMARFATT: 30000 A

Date: Aug. 25-27, 2016
Venue: SINEC-China
Expected Exhibitors: 700
Exhibition Area: 30000m?
Expected Audiences: 30000

B&AF | Contact Us

SREH. BATE:

MiE: +86-21-37821152

fEE: +86-21-37821409

BR#E: sifse@gehuaexpo.com

SIS BIEE1E:

g +86-21-67678004
fEE: +86-21-37821409
HR4S: marketing@sifse.com

International Service:
Tel: +86-21-67759083
Fax: +86-21-37821409

E-mail: yee.he@gehuaexpo.com

SIFSE Main
Entrance-No.2

Entrance Hall
SIFSE,
284t

EIEESEMAYE | Official Wechat
WINKET BEZRIENS
Add Wechat to get more information
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